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Chairman’s Report 
January – December 2007 

 
Scott Maddock 
 

For the past several years our industry has experienced considerable 
growth and success. Consumer spending has been on the increase, 
and the South African customer base has become far more diverse and 
exciting. This trend continued into 2007.    
 
2007 was a year marked by growth, challenges and successes. Certain 
issues, such as the Port Health’s incorrect seizure of goods; parallel 
grey-market imports; increasing inflows of counterfeit products; and 
efforts to incorporate the currently independent government-subsidised 
cosmetic exports council into the CTFA remain ongoing projects. In 

dealing with these and other issues we have clearly seen the benefit of a pro-active, strong 
trade association with excellent member interaction. The CTFA continued to promote and 
defend industry interests. The organizations underlying strength lies in the fact that it 
represents companies of all sizes who manufacture and market a diverse range of 
cosmetic products.  
   
As we appear to be entering a more challenging business environment going forward, we 
need to remind ourselves that the cosmetic industry, with its success and innovation, 
makes an exceptionally valuable contribution to the South African economy through 
investment and employment. The industry remains a responsible member of the 
community by ensuring safe products which meet the needs of consumers and by 
employing thousands of people.  
 
The CTFA is working to ensure that any standards and regulations being developed are 
compatible with global industry practice and do not impose unnecessary burdens on 
product development and marketing. We encourage our members to play an active role in 
the Association. Through our committees and working groups we rely on the expertise and 
guidance of our member companies in examining regulatory, technical and commercial 
issues.                             
   
As we go forward into 2008 we envisage an even busier year. We will continue to stay 
focused on the needs of our CTFA members; achieve all 
planned objectives and assist our members to ensure that 
the cosmetic industry retains the confidence of the South 
African consumer by marketing quality products 
manufactured to the highest standards.  
 
I hope that you will continue to support the efforts of the 
CTFA and assist us in ensuring a strong united industry.  
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The CTFA represents companies in the cosmetic and personal care 
industry. The Association was formed in 1994 when it became clear that 
no matter how strong individual companies were, they needed a united 
force for stronger effect if they were to achieve their goals. 
 
Full CTFA Members are manufacturers and distributors of finished 
cosmetic and personal care products; Associate Members are suppliers 
of raw materials, ingredients, packaging and services, and our Retail 
Membership is for large retail outlets with their own manufactured brand. 
Members play a vital role in ensuring the success and advancement of the cosmetic 
industry through developing new products and scientific procedures, and abiding by the 
South African Self-regulatory system. 
 
Communication is the key to continued success of the cosmetic industry in South Africa. 
The CTFA is the public voice of a dynamic, well informed and responsible industry. By 
seeking new projects and opportunities, and strengthening existing alliances, we promote 
the value of the industry and the Self-Regulatory Codes of Practice and Standards our 
members abide by. We need to negotiate actively with government departments, to ensure 
that standards and regulations developed are compatible with industry practice, and do not 
impose additional burdens on product development and marketing.  
 
Objectives of the CTFA 
o Through effective industry & government consultation assist, advise and be responsible 

for industry self-regulation.  
o To bring together cosmetic manufacturers, distributors, contract packers, importers, 

exporters, raw material suppliers and packaging companies in South Africa, in order to 
promote collaboration, common goals and understanding within the membership.  

o To grow the South African cosmetic industry; promote export growth for the SA 
economy and provide protection for local manufacturers. 

o To represent the industry in dealings with government and other authorities.  
o To agree on regulations and standards to the benefit of the industry and the safety of 

consumers.  
o To advocate international harmonisation and recognition.  
o To improve trading and manufacturing conditions for the industry, both locally and in 

the export market.  
o To be perceived by members as being a positive & proactive association that 

represents industry viewpoints and stimulates business development.  
o To ensure members are kept up-dated and well informed about technical matters and 

key issues.  
o To provide a forum for members to network, collaborate and work together for the 

benefit of the industry, thereby building a secure, progressive and viable industry.  
o To provide ongoing communication to members of association work that is relevant to 

their business and the South African cosmetic industry in general.  
o To strengthen industry growth and encourage enterprise development of smaller 

entrepreneurial manufacturers through guidance and mentoring. 
o To provide members with advice and assistance in crisis situations. 
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Review of the year  
 
Pam Dillon – Executive Director 
 
 
 
2007 has been another successful year for the CTFA, with 
membership growing steadily as the Association becomes well known 
for its support and guidance for the cosmetic industry. 
 
Restructuring early in the year enabled us to increase our Technical Division, with the 
appointment of Ronelle Roberts in May. Members’ needs for technical assistance has 
escalated. Compliance with the South African Self-regulatory System is imperative, 
requiring members to be continually updated and assisted. Both current and new members 
are guided by the CTFA Technical Division on correct procedures and actions to ensure 
only quality, safe cosmetic products are manufactured and distributed by our members. 
We need to have a positive impact on the way our industry is portrayed and ensure 
members realise the benefits and realise the value of their CTFGA membership. 
 
No Association can be successful on its own. Our achievements in 2007 were only 
possible because of the time, expertise and resources made freely available by member 
companies, through participation in the various councils, committees and working groups. 
We thank them all for their great support. 
 
The year has been filled with numerous challenges, many still to be overcome. Parallel 
Imports and Port Health impoundments have once again caused members endless 
problems with no firm solutions achieved. We waited with baited breath all year, but even 
though we have heard that the Cosmetic Regulations have been approved in principal, the 

Minister of Health has still not signed them. Hopefully they will be 
promulgated in 2008. 
 
CTFA needs to continue to play an increasingly active role in 
influencing the South African cosmetic industry and environment in 
which we operate. We need to remind ourselves that we are a 
highly successful, thriving, innovative and valuable industry to the 
South African economy. An industry which contributes to the 
nation’s productivity with over R10 Billion turnover annually; 
provides employment for tens of thousands of staff and meets the 
needs of millions of people every day by providing safe products. 
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Once again we hosted both informative and fun-filled events 
and functions for our members: 
 
o The Annual CTFA Gala Dinner  
“A night to remember” was the bi-line received from guests 
at the Gala Dinner - “Rhythms of Africa”. CTFA members 
and our honoured guests were entertained and danced to 

“Denim” one of South Africa’s leading groups. They 
opened with their hit song “You’re Just Too Good To Be 
True”, getting everyone up on the dance floor early and 
keeping them there for most of the night.   
 
We were pleased to host 80 of our ISO guests and 
partners at the dinner. Mr Takano, clearly stole the show 
when he was up dancing on the stage with Denim and 
Maria Laughland, CTFA’s Vice-chair.  

 
Pam Dillon, CTFA Executive Director with special 

guests – Brian Gallagher, British Trade Commissioner 
& Ina Gallagher; Richard van Buuren, Food & 

Consumer Safety Authority, The Netherlands; Sarah 
Meredith, Colipa, Belgium; Mike Brown, Alliance Boots 
PLC,UK; Michel Donat, Swiss Federal Office of Public 

Health and Rod & Cindy Lichkus 
 

It was an honour to host our valued ISO guests, giving 
them a taste of our great South African hospitality.  
 
Jill Gardiner, CTFA Technical Director; Ms. Tabari, ISO 
Secretariat ; Behrouz Honari; Jean-Baptiste Finidori, 
AFNOR and Philippe Masson, EVIC France. 
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o International Cosmetic Conference   
With the wealth of International expertise coming to our local shores for ISO/TC 217 

Cosmetics Plenary meeting, CTFA seized this 
opportunity to invite speakers for our annual 
conference. This was a coup for the local cosmetic 
industry assisting us in presenting an exceptional 
programme and highly 
successful event. 85 CTFA, 

Coschem and industry delegates attended as well as 56 ISO guests. 
 
Jill Gardiner, CTFA Technical Director, opened the conference with an 
enlightening presentation “South Africa Embracing the Global 
Perspective”.  

The day continued with highly informative 
presentations: 
o ISO TC/217 Cosmetics & Microbiological Standards by Ms. Tabari, 

ISO Secretariat. 
o Preservative Optimisation and Risk Factor 

Analysis by Steve Schnittger 
Executive Director Microbiology, R & D - Estée 
Lauder Companies, USA. 

o Sun Protection – “Which Level and Which 
Profile?” by Dominique Moyal, an international expert in the 
Technico-Regulatory Sun Protection Field  L’Oréal, France. 

o Natural Cosmetics – Nightmare or Dream? By Conny Oberrauter, 
Formulations Chemist, CH Chemicals, South Africa our only South 
African guest speaker.  

o REACH – Turning Policy into Reality by Richard van 
Buuren , Head of Food and Consumer Product 
Safety Authority, Netherlands 

o How to Face the Risk Perception in Cosmetology? 
Philippe Masson 
Scientific Manager, EVIC International, France 

 
The conference was closed by Jill Gardiner leaving a highly elated 
audience.  
   So much to take in, in just one day.  
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o Regulatory Breakfast  hosted at the Indaba Hotel on the 23rd October was extremely 

well attended by CTFA members and industry guests.  
 

 
 
 
 
Jill Gardiner’s Regulatory Update, reflected on 
the changes in the CTFA Cosmetic 

Compendium 3rd Edition. In addition she updated 
guests on South Africa’s current position re EU 
changes. 
 
Our first guest speaker John Knowlton presented 
on the EU Regulation Changes. John highlighted 

that with the ever 
increasing 
opportunities for the export of cosmetic products from 
South Africa to the EU, it is important that a sound 
knowledge of European regulatory requirements is 
possessed by any South African companies wishing to 
adopt this strategy.  The last major change to EU 
regulations was brought about by the publication of the 
7th Amendment to the 
EU Cosmetics 

Directive, the consequences of which are now almost 
fully enforced.  His presentation recapped on the main 
issues reflected in the 7th Amendment and also 
reviewed the critical items that must form part of the 
PI (Product Information).  A review of some of 
the most recent changes to EU Cosmetic regulations, 
including amendments to the various Annexes and 
other regulatory devices was also provided. 
 
Dave Popplewell followed with a presentation on REACH  (Registration, Evaluation and 
Authorisation of Chemicals), the latest legislation in Europe and discussed its potential 
effect on the South African cosmetic, toiletries and household FMCG industry. Dave 
made special reference to the availability and supply of materials, and the export of our 
locally manufactured and marketed products to Europe. 

 
o Cape Town Workshop - A small but select gathering of members congregated at 

Indigo Cosmetics to listen to the same presentations given at the Johannesburg 
breakfast. Our thanks go to Indigo for hosting the workshop in their training centre. 
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Certificates of Free Sale –  The CTFA processed 68 Certificates of Free 
Sale for member companies, providing them with timely documentation 
for exporting their products around the world. These certificates are 
required by governments of certain countries that need assurance that 
products exported from South Africa may be freely marketed within the 
Republic of South Africa in accordance with the South African 
Regulations.  They specify that the products are manufactured under 
Good Manufacturing Practices for cosmetics acceptable to the South 
African authorities and do not contain any raw materials not permitted in 
South Africa, thereby fully complying with the requirements of the South 
African CTFA Cosmetic Compendium. 
 
Exports Council – Following the tragic passing in January of Carmen Botef, CEO of 
SACEC, we entered into discussions with the dti and SACEC to bring the exports under 
the umbrella of the CTFA.  
 
Following a unanimous vote taken by CTFA & SACEC it was agreed that there should be 
one industry body representing the South African cosmetic industry. It has been clearly 
identified that the cosmetic industry requires one unified body to represent the entire 
industry supporting all facets and requirements of cosmetic manufacturers and distributors. 
However strong CTFA and SACEC have been in the past, it has become exceedingly 
clear that to ensure all industry needs are met, it is necessary to unify and become one 
strong, all encompassing industry association. The success of the combined bodies is 
seen throughout the world in international cosmetic associations. 
 

The proposed new Exports Council will in conjunction 
with the Department of Trade & Industry, SA Embassies/ 
Economic Offices and cosmetic association offices 
worldwide, create an exporting environment that 
promotes increased business for SA companies, as well 
as prove to the global market that South Africa produces 
world class cosmetic products. 
 
 

Parallel Imports  – Whereas everyone is aware of counterfeit 
goods and the major impact they have on our economy, 
“Parallel Imports” or Grey Market products as they are also 
known, are seriously affecting our industry. Unfortunately 
parallel imports are extremely difficult to stop – the only 
Government legislation we have is that signage must be placed 
in store by the retailer, when selling “unauthorised branded products” advising that they 
are not the “authorised distributor” and that the authorised South African distributor of the 
products are under no obligation to honour manufacturer’s guarantees /warrantees or 
provide after-sales service.  

 
A Working Group was formed, although only a couple of meetings were 
held during the year, due to some companies needing to handle 
independently. Legal advice was requested from Chris Job, Adams & 
Adams and letters were sent to Retailers re the signage legislation. We 
will continue to investigate, challenge, and take action wherever possible 
in 2008. 
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CTFA Cosmetic Compendium  – The 3rd Edition of the CTFA 
Compendium was published in July. Presentations were given to 
members by Jill Gardiner on 17th, 18th & 20th July, highlighting 
compendium changes, the “old versus the new”. The Compendium was 
also discussed with members at the Regulatory Breakfast hosted in 
Johannesburg on the 23rd October, then in Cape Town on 19th 
November. 100 Compendiums sold to-date.  
 
Global Harmonisation  – CTFA has continued working with other 
jurisdictions around the world on regulatory harmonisation. Jill Gardiner once again 
represented South Africa at Colipa and ISO meetings.The CTFA continued participation on 
the GMP; Sun Protection Methodologies and Packaging & Labelling ISO Working Groups. 
 
Port Health Problems  - The problems of shipment impoundments by Port Health, O.R. 
Tambo International Airport (Johannesburg International) has continued throughout the 
year causing the industry endless problems and stock delays. There have been no 
changes to the governing laws/ regulations and the companies are importing their products 
consistent with long established past practice and under the strictest of global standards. 

Companies are being extorted by being asked to register products as 
Complementary Medicines which is illegal.  

To assist us with the ongoing investigations it would be appreciated if 
members could please continue to keep us updated on all impoundments 
by Port Health. Please send through copies of all documentation you 
receive from Port Health, indicating the reasons given why the products 
have been impounded, and the actions you have been advised to take to 
get them cleared. Fax: 011 - 794 3039; E-mail: pam@ctfa.co.za  

Industry Self-monitoring Committee –  A SMC development committee was formed 
towards the end of the year to set objectives, policies and procedures. CTFA members will 
be invited to sit on the committee, should they wish to do so, and to submit problem 
products they would like the Self-monitoring Committee to investigate. The committee will 
consist of approximately 10 members. SMC members will meet to identify, discuss and 
process complaints received regarding products which may pose a risk to the consumer.  
The committee will only deal with products fulfilling the definition of a cosmetic; will not 
replace the role of the Advertising Standards Authority (ASA); 
complaints will be prioritised – products posing a threat to the safety of 
the consumer; the SMC will not to be used as a platform for CTFA 
member-on-member complaints/issues.  

Our main role will be to educate non-members on compliance and 
hopefully encourage them to join the CTFA. All complaints received will 
be treated with the utmost confidentiality. The Policies and Procedures 
document will clearly state the terms of which claims will be dealt with 
and how. 
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Look Good…Feel Better Foundation  
 
 
 
The CTFA is proud to be affiliated with Look Good…Feel Better, a programme set up by 
the cosmetic industry to help cancer patients cope with the appearance related side-
effects of cancer treatment. Anyone working in the beauty industry recognises the 
significance of the “feel good factor” of cosmetics. The enhancement of self-esteem and 
self-confidence has been proven to have a direct effect on people’s health and well-being. 
Nowhere is this seen to greater effect than through the work of Look Good…Feel Better. 
 

Even though 2007 for The Look Good…Feel Better 
Foundation was planned to be a “maintenance” year, the 
programme continued to grow throughout the year, touching 
numerous woman suffering with various forms of cancer as 
well as a few men for the first time. A total of 1 358 patients 
participated in workshops held in  provincial and private 
oncology centres in Pretoria, Johannesburg, Cape Town, 

Durban, Port Elizabeth, East London, Bloemfontein and 
Rustenburg. Focus during the year was placed on 
increasing the number of non-white patients, to assist 
members with BEE compliance. Once a 75% non-
white/white ratio has been achieved LGFB members will 
be entitled to claim their full subscription spend towards the 
Socio-Economic Development element of their BEE 
Scorecard. 
 
The patients treated to makeovers in the workshops, are women in active cancer 
treatment, suffering from the side effects of chemotherapy and radiation. They are guided 
through a 12 step skincare and make-up regime and have great fun with the colour 
cosmetics. The patients arrive at the workshops feeling unwell and self-conscious, and 
leave laughing and joking, once again feeling good about themselves.  
 
Our sincere thanks once again go to all the CTFA members enrolled as members and we 
welcome the new LGFB members who signed up in 2007. The financial support and 
products donated have been invaluable to the success of the Foundation. We urgently 
need more CTFA members to embrace the Foundation and join as members.  
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EXECUTIVE COUNCIL 
 
 
 
Russell Pollard, Legal Director of Colgate Palmolive decided after three years of service it 
was time to stand down as Chairman of the Association,  but to continue to serve as a 
Council member. Scott Maddock, Managing Director, Revlon SA, was voted in as 
Chairman at the AGM, with Maria Laughland, CEO Ladine standing as Vice-chair. We 
welcomed Kevin Heyes, Justine Avon; Maurits Rood, Incolabs and Cornelle van Graan, 
Avroy Shlain as new Council members. The CTFA secretariat truly appreciates our 
Council members’ dedication, expertise, advice and support which is freely given, ensuring 
a strong Association for our members. 
 
2007 Executive Council: 
 
Scott Maddock Revlon SA Executive Chairman 
Maria Laughland Ladine Vice-chair 
Dave St. Quintin L'Orèal  
David Goodhand Estèe Lauder Companies  
Sue O’Keefe Indigo Cosmetics  
Dave Popplewell Reckitt Benkiser  
Chris Stofberg Wella  
Kevin Hayes Avon Justine  
Heetesh Bhoola Unilever  
Cornelle van Graan Avroy Shlain  
Maurits Rood Incolabs  
Russell Pollard Colgate – Palmolive  
Pam Dillon CTFA  
Jill Gardiner CTFA  
 
The role of the Executive Council has been clearly defined emphasising a more business 
orientated focus: 
 

o To define key deliverables for CTFA 
o To represent its members 
o To review CTFA objectives 
o To be proactive on current issues 
o To seek ways to improve the industry 
o To set direction and pace 
o To drive projects with special portfolios 
o To ensure that the publicity and marketing of CTFA is effective 
o To represent the industry at senior government level 
o To attend government meetings when necessary 

 
The industry is indeed fortunate to have so many dedicated senior industry executives who 
are prepared to give up their valuable time to steer the industry forward through the CTFA. 
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The Executive Council agreed on the following strategies for 2007: 
 

o Counterfeit Goods Association. 
o BEE Back-up Support and Advice for Members. 
o Parallel Imports / Grey Market Problems. 
o Work with the dti, SETA and Coschem experts, to assist the dti in their mandate to 

develop industry related training courses. 
o SACEC. 
o Industry Self-monitoring Committee. 
o CTFA Compendium update. 
o Rework the Hair Care and Determination of Microbial Inhibitory Efficacy of Cosmetic 

Products Codes of Practice at SABS. 
o DOH (Department of Health) – Follow-up on promulgation of the Regulations. 
o Concession for Cosmetic Products Containing Sodium Hyaluronate 
o Global Harmonisation / ISO Participation. 
o CTFA International Conference – “Cosmetics - Embracing the Global Perspective” – 

18th May 2006. 
o Investigate Creating a Separate Section for Cosmetics with Law Enforcement at the 

DOH. 
o Proposed removal of Ad Valorem on Cosmetic Products. 
o Stay abreast of EU Directive changes through project management & information 

dissemination. 
o Electronic CTFA Directory of information and good suppliers. 
o Advertise in industry related magazines highlighting what the CTFA does. 
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Members and Revenue  
 
Elmarie Groeneveld – Accountant CTFA 
 
Membership of the CTFA continues to be stable. For the past 5 years we have 
endeavoured to keep the annual increase in membership fees to a minimum – 5 to 6% 
annually. Once again members who paid their subscriptions before the 1st March received 
a 2.5% early settlement discount. 60 Members took advantage of the early settlement 
offer. 
 
In financial terms 2007 was a successful year, with the Association’s finances continuing 
to be carefully managed.  
There was a surplus of R100 209 for the year. 
 
Subscription income increased by 10%. We had 17 new members joining the CTFA. 
 

Arch Personal Care Products 
Beatriz Bochaton 
Chemcity 
Conquer Cosmetics 
Creighton Products 
Epi-Care Cosmetics t/a Care Laboratories 
Heneck Sacks 
ImaGini 
L S Enterprises 
Marlab Cosmetic Manufacturers 
Medi-Quip 
MRA Regulatory Consultants 
Pharma Natura 
Pure Pharma 
Southern Medical 
Technology Station in Cosmetics 
Zinplex Marketing 

 
Total income and total expenditure, 2006 versus 2007 are given below:  
 
 2006 2007 
Income R2 216 575 R2 596 739 
Expenditure R2 114 038 R2 496 530 
 
 
 

 



15 

COSMETICS – EMBRACING THE GLOBAL PERSPECTIVE 
 
Jill Gardiner – Technical Director CTFA 
 
2007 saw South Africa truly embracing the global perspective by hosting the ISO TC 217 
“Cosmetics”, 7th   Plenary Meeting. 
 
This provided a unique opportunity for CTFA & SABS to welcome some 80 International 
guests to our shores in May 2007. The ISO meetings were held at the Sandton Convention 
Centre and focussed on a number of cosmetic issues related to Microbiology, Analytical 
Methods, Sun Protection Methodologies & GMP. Good progress was made at the 
meetings, particularly in the Sun area which has paved the way to try and attempt global 
harmonisation in terms of methodologies.  
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Jill Gardiner (CTFA) & Ms Tabari (ISO Secretariat)  
enjoying the tea break between ISO WG Meetings 

 
Being the enterprising South Africans we are, we were able to bring 
a world class International Cosmetic Conference to industry on the 
day after the ISO Meetings. We were honoured to have a number 
of our well respected ISO experts deliver presentations on a variety 
of global issues relating to “Cosmetics – Embracing the Global 
Perspective”. 
 

Richard van Buuren,  Chairman ISO TC 217 “Cosmetics”, 
 trying to REACH the audience.  

 
 
 
 
 
As international commitments have grown and the local industry has demanded more 
technical assistance it became imperative for CTFA to employ a Technical Co-Ordinator. 
Ronelle Roberts filled this vital role in May 2007, which has enabled CTFA to always have 
technical expertise available in the office even when international meetings are taking 
place.  
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July 2007 saw the launch of the updated CTFA Cosmetic Compendium 3rd Edition. The 
launch took place at the CTFA Office on three cold mornings in July, where all the 
participants were treated to coffee & muffins whilst watching a presentation on the 
changes “Old vs New”. The new Compendium contains the latest SANS documents, 
Codes of Practice, updated Annexes, labelling & advertising requirements as well as 
explanatory information on clarifying the status of a product as a cosmetic. It has been well 
received by industry with 100 copies having been sold by December 2007.  
 
A regulatory breakfast was hosted in October in Johannesburg to highlight the changes 
that had been made in the Compendium and to keep members abreast of the EU changes 
and the developments regarding REACH. The same regulatory breakfast presentation was 
hosted for the Cape Town members in November. 
 
Work on the Hair Care Code of Practice to turn into a SANS (South African National 
Standard) started in July 2007. The Hair Care WG gave a lot of due consideration to the 
safety aspects of this document, now known as SANS 10393:200x,  Hair Care Products – 
General Requirements. It was circulated as a CD(Committee Draft) in November 2007 for 
public comment. Once all the comments have been collated and negotiated in the new 
year, it will be issued as a National Standard. 
 
An interim ISO meeting was also held in Switzerland in November to accelerate progress 
on the Sun Protection methodologies. This resulted in a CD(Committee Draft) for in vivo 
SPF whilst, in vitro SPF, in vivo UVA and in vitro UVA methodologies remained in 
WD(Working Draft) stage. Further discussions on these methodologies will only take place 
at the next ISO Plenary Meeting in 2008. 
 

 
Farah Ahmed (USA) & Dominique Moyal (France) trying out the new test 

methodologies in Switzerland. 
 
 
A Technical Committee was established in November 2007 to guide and assist the 
Technical function of the CTFA. This was deemed necessary in order to clearly define that 
decisions taken by W.G.’s were joint decisions and not those of the CTFA only. 
 
As regards the Regulations – they have still not been promulgated – all that is required is 
the Minister of Health’s signature. Probably a task even more arduous than the publication 
of the Regulations in the first place.    
 
With so many projects on board we can only look forward to a fuller and even more 
eventful 2008. 
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BEE COSMETICS 
BLACK ECONOMIC EMPOWERMENT 
 
Pam Dillon – CTFA 

At a meeting held on 16th January 2007, the BEE Cosmetics Steering Committee 
approved concluding its business following the Government’s finalisation of the Black 
Economic Empowerment Codes of Good Practice.   

The BEE Cosmetics working group was formed, by the Cosmetic, Toiletry & Fragrance 
Association of South Africa (CTFA) in 2003 to develop a BEE agreement amongst industry 
members. Thirty-nine companies in the industry provided funding for the Steering 
Committee to conduct its business.  In February 2006, the BEE Cosmetics Steering 
Committee determined that there was no need to continue developing a unique BEE 
charter for the cosmetic industry, following the release by the Department of Trade and 
Industry (DTI) of the draft BEE Codes. Instead, the BEE Cosmetics Steering Committee 
sought industry comments on the draft codes and made a formal submission of 
recommended revisions on behalf of the cosmetics industry to the Department of Trade 
and Industry. With the new codes finalised and gazetted, the Steering Committee had 
finished its work. 

The Steering Committee believe that BEE Cosmetics successfully influenced certain 
aspects of the final BEE Codes of Good Practice, providing the industry members with an 
element of necessary flexibility in achieving transformation. Future BEE guidance for the 
cosmetic industry can best be handled within the broader context of the CTFA. The 
remaining BEE Cosmetics funds of R49 000 was transferred to the CTFA for this purpose.   

On behalf of the committee, we would like to extend our appreciation for the tremendous 
support received from members of the industry for this important initiative. 

The South African Cosmetic Industry have pledged their support to BEE transformation for 
the benefit of the country and economic growth.  

 

 

��������� 	
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Look Good…Feel Better Foundation 
Margaret Hewson – Programme Director  
 
2007 was an exciting year for Look Good…Feel Better, South Africa, as we strengthened 
and consolidated our programme. During the year 1358 women in active cancer treatment 
participated in one of the 157 LGFB workshops held in 29 oncology hospitals, clinics and 
interim homes in Pretoria, Johannesburg, Cape Town, East London,  Port Elizabeth, 
Durban and Bloemfontein. 

 
New hospitals came on board - Bloemfontein’s Mediclinic, 
Rose park and National; 
Port Elizabeth’s Provincial; 
and in Pretoria Muelmed 
and Fairie Glen Clinics. 
 

 
    First workshop at 

 Bloemfontein’s National Hospital 
 
Our membership increased when Fascination Wigs and Procter & Gamble pledged their 
support as Founder Members; Tip Top as Members and Endermologie as Associate 
Members. We greatly value the role our Members play and appreciate their generosity of 
product donations, without which we could not run this very special, unique programme. 
 
Our 3rd annual Golf Day was certainly a day that will be 
remembered! 216 golfers braved freezing cold weather, 
then relaxed at our candlelight prize giving (curtsey of 

Eskom) and dinner.  
 
Great fun was had by all and 
again our enthusiastic golfers 
went home laden with goody bags filled to the brim plus 
stunning prizes, all donated by our generous members and 
sponsors. 
 

 
 
Nedbank again presented Look Good…Feel Better with a R10 000 cheque at our 
Johannesburg and Pretoria Volunteers’ Recognition Tea in November which was 
generously sponsored by Lifestyle Nursery.  
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Cape Town and Port Elizabeth Volunteers enjoyed their first Volunteers’ Recognition Tea 
in August.  
Relaxing at CT’s Hotel School at the Waterfront                        

Broad smiles as PE Volunteers marvel 
at the thank-you gifts from 

 LGFB Members 

 
 
 
 
 
 
 

 
 
In October Margaret attended the LGFB International Meeting in Paris. What a wonderful 
opportunity it was to meet and share ideas with Programme Directors from 20 countries 
around the world.  
 

2007 Look Good…Feel Better Members  

 
No other cancer charity cuts across all cancers afflicting women with an exclusive focus on 
their social and emotional needs and well-being. 
 

“Look Good…Feel Better  
is like a makeover for the spirit and that is a bea utiful thing.” 

 

 
Founder Members 

 
Amway 
Avon Justine 
Avroy Shlain 
Clarins 
Colgate Palmolive 
Elizabeth Arden 
Environ Skincare 
Estèe Lauder Companies 
Fascination Wigs 
L’Oréal 
Prime Products 
Procter & Gamble 
Revlon 
Sara Lee 
Unilever SA 
 
 

 
Members 

 
African Extracts 
Black Like Me  
Delfini Solutions 
Forever Young - Annique 
Indigo Cosmetics - Yardley 
Jean Guthrie Beauty Care 
Johnson & Johnson 
Ladine 
Reckitt Benckiser 
SDV Pharmaceuticals 
Sharon Bolel 
Sh’Zen 
The Prestige Cosmetics Group 
Tip Top 
Twincare International 
Union Swiss 
Vanda Cosmetics 
Wella SA 

 
Associate Members  

(non CTFA Members) 
Endermologie, SA 
Galderma 
SDK Agencies 
The Sorbet Experience 
Vitaderm 
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IN CONCLUSION 
 
As we look to the future, we will endeavour to grow our membership to include all those 
companies which still operate outside the South African Cosmetic Regulations.  CTFA is in 
a strong position to assist, guide and educate these companies on compliance and the 
South African Self-regulatory system. Thereby ensuring all South African products 
manufactured and distributed are in compliance with the Self-regulatory system, and 
through responsible marketing, we can guarantee results in an industry of which we can all 
justifiably be proud. South Africa is admired throughout the world for its Cosmetic 
Regulations and it is important that companies are given the guidelines to ensure that their 
products can compete with first world countries.  
 
As long as we maintain our commitment and live up to the responsibility of making the 
health, beauty and safety of consumers our top priority, our industry will continue to thrive, 
grow and make a difference. 
 
The CTFA secretariat and Executive Council thank our members for their whole-hearted 
support during 2007. Together we can go forward into 2008 with drive and determination 
to ensure a successful and profitable year. We need to strengthen our alliances with 
members and reinforce our position as the voice of the industry. 
 
 

CTFA Contact Details  
 
Tel:   +27 11 795 4272 
Fax:  +27 11 794 3039 
E-mail: info@ctfa.co.za 
 
Physical address: First Floor, Right Wing, 
   Emerald Office Park, 
   86 John Vorster Avenue, 
   Randpark Ridge 
 
Postal Address: P O Box 721, 
   Randpark Ridge, 
   2156 
 
 

Independent Auditors Report  
By Brendan Graham – Watermans Chartered Accountants (S.A.) 
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